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Ad Size
16th page

8th page

Quarter page

Half page

Full page

Back Cover (full pg)

Back/Front Cover 
Interior (full pg)

Insert (you provide)

advertise with us
Candid Magazine
10222 Dianella Lane
Austin, TX 78759
Phone: 512.851.3307 
Email: candidmagazine@gmail.com
Website: www.candidaustinteen.com

Dimensions
2.125x2.75

4.25x2.75

4.25x5.5

8.5x5.5

8.5x11

8.5x11

8.5x11

smaller than 8.5x11

Cost
$45

$85

$165

$275

$490

$575

$530

$200 (labor cost)

We provide custom ad design free (!) with the purchase of any ad size. You just 
send us your information. If you like our ad design, we will give you full license 
to it for future use free in any other publication as long as you credit us.

Dates: payments due by July 24
published in late August

Please make checks payable to “Candid Magazine.” Thank you!!



about candid
   “Candid” means sincere, open, and unprejudiced. A candid (unposed) picture is a 
glimpse of a life in action, a millisecond of energy and reality captured by a camera. 
This authenticity is what Candid Magazine tries to encapsulate: real teenagers at their 
best in their natural environments.

   Candid Magazine was created by four Westwood students—Lisa Gu, Amber 
Makhani, Helen Wang, and Kae Wang—in the summer of 2006. In the summer of 
2008, it was passed down to juniors Amulya Aradhyula, Alyssa Makhani, and Bella 
Wu. The magazine features both educational and entertaining information relevant to 
college-bound Austin high school students presented in a quality, yet appealing man-
ner. Candid is the first Austin magazine specifically for teenagers.

   Candid Magazine is a student-run, unfunded, non-profit magazine that targets 
college-bound Austin teenagers. The magazine includes both entertaining and edu-
cational information to college-bound Austin high-schoolers while highlighting the 
uniqueness of Austin life. Candid prefers to solicit ads to local businesses to promote 
Austin cohesiveness and keep in line with the “Keep Austin Weird” mantra. Candid 
attempts to include diverse students all over Austin from different schools. Candid 
prints 2500 copies an issue and will be distributed twice a year to various Austin ven-
ues free of charge. Candid does not discriminate against any school, ethnicity, creed, 
religion, political stance, sexual orientation, or nationality.

   Candid Magazine wants to expand the staff to include students from all over Austin. 
The editors hope that the magazine will eventually completely transcend the boundar-
ies of schools and districts. 

Editors: Bella Wu, Alyssa Makhani, Amulya Aradhyula
Email: candidmagazine@gmail.com

Website: candidaustinteen.com




